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Q.24 (INDUSTRY RATINGS) CONTINUED

FULL TRENDS: BUSINESS AND INDUSTRY SECTOR RATINGS
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C. Airline industry
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H. Electric and gas utilities

, "_, (}/Q (?/E .

.y Fa- » ey N Total
!{h{.‘_L!; _Q;LLQ _c‘ﬂ_ et t! Lb% te oPnfon  positive

I ) k
AN A“4ﬂ ﬂ « , A | % 37
an XAEB] X 4 [ 225 \ \ 31
ﬁﬁﬂ A{g A ) 2"_ A ﬂ ' 27
{g"}:\ [ 4 2> [ o \ 31
1 [ Afg [ # 2),., \ \ 28

fm4A{=ﬂ“ AN 4 ' [ A 36



Q.24 (INDUSTRY RATINGS) CONTINUED

K. Healthcare industry
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N. Movie industry |
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T. Retail industry
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W. Television and radio industry
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Y. The federal government
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